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WHAT'S NEW

Mentor coaches
clients through
husiness hurdles

BY DANIEL MCCOY
Eagle correspondent

erry Bieberly Jr. loves to
coach, just not athletes.
Bieberly's “players” are
o small m owners and
help them work on their busi-
ness instead of in it.

Bieberly is the owner of the
Growth Coach, a business men-
toring service and franchise sys-
ﬁm m by entrepreneur Dan

u years ago.

For Bieberly, megt%anoe to
work for himself in a proven
business while at the same time
providing a needed service to his
clients was too good to pass up.

“I was looking for something
unique,” he said. “1 enjoy people,
and I'm a good listener, That's
usteally what a coach does, is lis-
ten.”

S0 in March, Bieberly joined
more than 130 Growth Coach
franchisees throughout the U.S.
and Canada. In doing so,
Bieberly said he faced his first
major obstacle.

“The most chailengmﬁ‘ part
was signing that check for the
franchise fee,” he said.
“Sometimes reality kind of hits
you in the face.”

Bieberly did sign that check,
and now helps small-business
owners overcome obstacles.

“We help business owners face
maﬁgé’ hE m&mﬂ coaching

In offering ¥ i
and accountability workshops,
monthly one-on-one coaching

* Now you know
THE GROWTH COACH

o
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Address: 407 Homestead
Phone: 316-361-0828 or
316-650-T667

Fax: 316-361-0873
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www thegrowthcoach,
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thegrowthcoach.com
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and special project assistance,
Bieberly said he helps clients

develop reasonable goals and
strategies for achieving them.

He was guick to emphasize the
commitment requiredp by clients
for a successful coaching experi-
ence.

“We're not here today and
then leave tomorrow,” Bieberly
said. “It's really an ongoing
process.”

Typically, Bieherly said, the
service calls for a two-year con-
tract, but only requires clients to
give up four days a year for the
quarterly coaching sessions.

In addition, the Growth Coach
provides a money-back guarantee
on all of its coaching and mentor-
ing services if the client isn't satis-
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Terry Bieberly Jr. owns the Growth Coach, a business mentoring
service, ¥l enjoy people, and I'm a good listener,” he said. “That's
usually what a coach does, is listen.”

fied after the first session.

Bieberly said the first session is
designed to make clients look
realistically at their goals regard-
ing their business. It also forces
them to address their goals for
their personal lives as well,

“I think clients are surprised
how this process cansbﬁma
their whole life,” he said.

It’s all part of the Growth
Coach's stated mission of help-
ing clients “make more money,
work less and enjoy more bal-
anced lives.”

Bieberly has seen the process
from both sides because he is
also a client.

“I've hired my own personal
coach,” he said. “T think it's
important to follow what I tell

my clients. I practice what the
program preaches.”

For Bieberly, who has more
than 20 years of sales experi-
ence, the Growth Coach has
given him the opportunity to
teach. Having earned a bache-
lor's degree from Kansas State
University in secondary educa-
tion, Bieberly said he has “come
full circle.”

Bieberly has made that jour-
ney largely by following the
advice he now gives his clients.

“Just have an action,” he said.
“Make sure you're always in
action,”
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